From idea to commercial success
and beyond
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Disclaimer:

THIS PRESENTATION HAS BEEN PREPARED BY PRONOVA BIOPHARMA ASA (THE "COMPANY”) EXCLUSIVELY FOR
INFORMATION PURPOSES. THIS PRESENTATION HAS NOT BEEN REVIEWED OR REGISTERED WITH ANY PUBLIC
AUTHORITY OR STOCK EXCHANGE. THE DISTRIBUTION OF THIS PRESENTATION AND ANY OFFERING,
SUBSCRIPTION, PURCHASE OR SALE OF SECURITIES ISSUED BY THE COMPANY IN CERTAIN JURISDICTIONS IS
RESTRICTED BY LAW. POTENTIAL INVESTORS ARE REQUIRED BY THE COMPANY TO INFORM THEMSELVES ABOUT
AND TO COMPLY WITH ALL APPLICABLE LAWS AND REGULATIONS IN FORCE IN ANY JURISDICTION IN WHICH IT
INVESTS AND MUST OBTAIN ANY CONSENT, APPROVAL OR PERMISSION REQUIRED UNDER THE LAWS AND
REGULATIONS IN FORCE IN SUCH JURISDICTION. THE COMPANY SHALL NOT HAVE ANY RESPONSIBILITY OR
LIABILITY FOR THESE OBLIGATIONS. THIS PRESENTATION DOES NOT CONSTITUTE AN OFFER TO SELL OR A
SOLICITATION OF AN OFFER TO BUY ANY SECURITIES IN ANY JURISDICTION TO ANY PERSON TO WHOM IT IS
UNLAWFUL TO MAKE SUCH AN OFFER OR SOLICITATION IN SUCH JURISDICTION.
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Pronova BioPharma in brief

A pure pharmaceutical company

- First and only EU and FDA approved omega-3 derived
prescription drug

Widely commercialised product
- Omacor®/Lovaza™

Strong license and distribution relationships
serving fast-growing global markets

Complex manufacturing process

Broad and extensive patent portfolio
Mature and diverse product pipeline
Revenues of NOK 1 301.5 million

EBITDA of NOK 603 million (46.3 per cent)
Around 300 employees

Strong and profitable growth, driven by high
demand
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An overview of what we do
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Our business model

Drug development phase

Research Pre-Clinical Registration Manufacturing SElEs a_nd
Marketing
— —~— ~— A ~ I\ ~ J ~ W,
Pronova core business Pronova organises Pronova core Pronova core Pronova sales
through licensee business in EU business through licensee
network and through network
licensee network
in other territories
Drug Funded by Regulatory Manufacturing Revenue
development partners capabilities expertise through sale of
capabilities - sole supplier of API, royalties
Lifecycle API and milestones
management State of the art
Strong pipeline facilities
- new indications Patent
- combinations protected and
- follow-on products proprietary
manufacturing
process steps
3 April, 2009
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Omacor®/Lovaza™ - naturally derived

Patented omegla-S derived prescription
pharmaceutica

Omega-3 90% ethgl ester with optimal ratio of DHA
(36%) and EPA (48%)

Approved for HTG in US, Europe and Korea and
Post Ml in Europe and Korea

More than 800,000 patients globally are treated with
Omacor

Clinical trials in more than 60,000 patients
completed, ongoing or under recruitment

Key facts

Only US FDA and EU approved omega-3 derived

Clinical pharmaceutical
rofile Efficacious and safe with a favourable side effect
. profile

1- 4 capsules taken once daily

Patent protected in the US to 2017, in Europe to

2009, (France:2010), Canada to 2012, Korea to

Intellectual 2014. Following launch in Japan 8 years of marketing
property exclusivity is granted

Owns marketing authorisation in the EU, complete
control of CMC documentation for all markets
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Life saving therapy

Objective: Omacor cardiac mortality

Study: 3.5 year treatment duration, 11,324
post-MI patients, split into four groups:

Primary endpoint: Hard endpoint of 3.5
years. Cumulative rate of all-cause death,
non-fatal Ml and non-fatal stroke

Status: Published1999, approved in EU
Heart Attack
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Omacor / Lovaza vs. Dietary supplements

Omega-3 dietary supplements Omacor/Lovaza

Varied, 30-60% omega-3 Optimal, >90% omega-3
Less pure ! Highly purified
Limited Extensive efficacy & safety data
Not as a pharmaceutical FDA and EU approved
No composition patents Patent protected
Self prescribed Physician prescribed
None Reimbursed

i
Potent — Pure — Proven — Patented — Prescription Pharma _ ceutical
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Where did it all start?
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Omega 3 — where did it all start?

Danish scientists explored the nature of nutrients in
Eskimo diet in the 70s

Alaska native, 51 yrs, male

Paradox: high intake of fat - low incidence of
cardiovascular disease

Alaska non-native, 55 yrs,

The fat originated from fatty fish, seal and whale
that contain high amounts of omega-3 fatty acids

Bang and Dyrberg hypothesed that omega-3
protects against cardiovascular disease

Eskimoes that migrate to Denmark start to develop
the same diseases as Danes
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Pronova BioPhar,ma — where did it start?

Patented and commercialised by Norsk Hydro

- Norsk Hydro started to focus on bio-chemicals and b ou%ht a fish oil processing
factory to develop omega-3 fish-oil containing EPA and DHA.

- Filed for patent protection in the UK for product c omposition and therapeutic use
of the active pharmaceutical ingredient.

- The patent was issued and has coverage in 26 countr  ies.

- European approval for HTG indication and launch in the Italian market

- GISSI Prevenzione Post-MI study published, followed by European approval for
Post MI indication
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Pronova BioPhar,ma — where did it start?

Global leadership enabled by Ferd PE

- Ferd Private Equity Fund | acquired Pronova BioPhar ma
- FDA registration of Omacor and Lovaza for the HTGi nthe US
- Launch in the US

- Strategic move by new owners: Consumer and industri al brands sold, to cultivate
a pure pharmaceutical company

- Launch in several European markets (France, Spain, Greece)

- Listing of the company’s shares at Oslo Stock Excha nge
- Herkules Capital (prev. Ferd Private Equity) still holds 58.4 per cent of the shares
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The growth story
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2003/2004: Change of ownership

KEY FIGURES 2004 IN NOK MILLION

Consumer Total
Pharma & industrial company

Operating revenues 279.8 186.6 466 4
EBITDA 121.9 -45.1

EBITDA margin @ - -
Non-current tangible assets 377.6
Total assets 711.9
Retained earnings 19.5
Equity ratio 27 %

Ferd PE acquired Pronova BioPharma
Norsk Hydro decided to focus on its core operations

Three divisions: Pharmaceutical, consumer brands,
industrial brands

Need for investments, globalisation, capacity
Increase, spin-off, restructuring

<
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Milestones 2004 - 2007

Ferd PE acquired
Pronova

New license

Agreements:

Reliant
(Now GSK)

Demerger:
Industrial brand
Sale:
Consumer brands

New license

Agreements:
Takeda and
Kuhnil

Construction
Initiated in
Kalundborg

Listing
at
Oslo
Stock exchange

Launch:

Major Funding of
European Kalundborg plant
markets

2003

2004

2005

2006 2007

\ 4
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Pronova BioPharma today




Global footprint

Distribution partners:

= Solvay

= Kuhnil

= GlaxoSmithKline
Fiarre Fabre
Ferrar

< Spd

= Spd

= FPronova BioPharma

= Takeda
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Substantial growth in all regions

Monthly end-user sales by region 2004-2008
Amounts in USD 1000 = USA - Europe =» RoW
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Close to block-buster status

End user sales at 31 December
Amounts in USD million

BluLk-Livs ler fewvel
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+44%
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Source: IMS
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Investing In capacity to meet demand

Tonnes

4500 -
Future potential capacity
4000 - 3900
3500 A 2010
capacity
3000 1 Actual volumes Estimated 2400
2500 - A volume
2000 - / \ 1500
1201
1500 - 918
650
1000 | 315 463
500 -
0 - T . T T T T T T
2004 2005 2006 2007 2008 2009 E 2010 2017

Investments in Sandefjord plant 2004-2008: Approxima

tely NOK 1 000 million

Investments in new plant Kalundborg 2008-2010: Approx

imately NOK 1 900 million
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Strong revenue growth

Revenues and other income
Pharma business 2004-2008

1400 -+ 1301.5
+28%
1200 - >
1013.8
1000 - +51%
.5 /
z 8007 669.4
¥ 600 -
O
< 400 -
200 -
O _
Pharma Pharma 2006 Pro- 2007 2008
division Division forma
2004 2005

Cultivating the pharma business and releasing the gr owth potential
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.and the growth has been profitable

EBITDA and EBITDA margin 2004-2008

700 - y -+ 100
+ 90
o0 o L 80
500 - + 70
5 +60.7% L 60
= 400 - / 48.2%
c 23.5% - 50
é 300 - - 40
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- 20
100 - L 10
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Pharma Pharma 2006 2007 2008
division Division
2004 2005

Cultivating the pharma business and releasing the gr owth potential
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Creating the omega-3 derived pharmaceutical industr vy




A sea of opportunities

A substantial amount of pharmacological and clinical data during the past 15-20
years show a wide Im of biological effects for 13 PUFAs

m Atherosclerosis Hypertension

Alzheimer’s —
Depression —t

Metabolic
_

ADHD —
Autoimmune /
inflammation
Stroke —

Diabetes

]
| | | | | |
Arthritis Lupus Asthma .CySt'? Psoriasis
fibrosis
25
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Global cardiovascular drug market >US$100bn

Anti-arrhythmics (7%)

Anti-thrombotics (16%) Anti-hypertensives (46%)

Anti-dyslipidemics (32%)

i
Total cost of cardiovascular diseases in US & EU >U S$600bn
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Unique and complex process technology

Manufacturing environment with 175 years of
experience with marine lipids

Automated highly complex production process
- Unique process steps
- Proprietary know-how

Capacity increased from 315 in 2004 to 1 200 tonnes
in 2007
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Doubles capacity with new plant in Kalundborg

Ongoing construction work State of the art design

Investment of NOK 1.9 billion Employees to be trained in Sandefjord
Production capacity 1 200 tonnes Capacity for additional two modules of
First commercial shipment Q1 2010 600 tonnes
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On schedule for commercial shipments Q1-2010

B — Deacid & transester / A — Admin/lab
D — Urea complex \ /7 C — Stripping & distillation
H — Distribution K / Tank Parks
— E — Bleaching

L - UFF Storage N\

F — Mix & drum
K - COOIing towers _ \

G — Storage

J — Energy centre | — Waste water
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How do we defend our strong position?




Well prepared to meet potential competition

A successful product — competition must be
expected 4
Pronova BioPharma has first movers advantage T

Recent generic regulatory filings in Europe and US
Data exclusivity

Robust IP portfolio
Diverse pipeline of R&D projects

The market growth is expected to continue
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First movers advantage in pharmaceutical
omega-3 products

New and existing indications

HTG 4
Post M|
Atrial fibrillation 4

Heart failure

Primary prevention of cardiovascular
disease (Diabetes type Il

Omacor + Simvastatin Dyslipidemia

Capsule technology

New chemical entities

Cardiovascular
Metabolic —
Chronic inflammation —
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Research & development

Global R&D network with strong relationships
utilizing with academia, CROs and partner
network

Team of 18 highly qualified FTE with cross
functional competencies

Life Cycle management/extension

- New indications

- New jurisdictions

Development of new omega-3 derived

pharmaceuticals focused on:
- Cardiovascular;
- Metabolic; and
- Chronic inflammation disease areas

Internal expertise in chemical synthesis,

process optimization, industrial up-scaling
- Building new lab and pilot-plant in Sandefjord
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Summary




Summary

A leading player
Robust franchise in a huge and growing market

Attractive pipeline with the potential for long ter m growth
Successful business model with high barriers to ent ry

Pronova BioPharma — a unique combination of
high growth and margins
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