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Disclaimer:

THIS PRESENTATION HAS BEEN PREPARED BY PRONOVA BIOPHARMA ASA (THE ”COMPANY”) 
EXCLUSIVELY FOR INFORMATION PURPOSES. THIS PRESENTATION HAS NOT BEEN REVIEWED OR 
REGISTERED WITH ANY PUBLIC AUTHORITY OR STOCK EXCHANGE. THE DISTRIBUTION OF THIS 
PRESENTATION AND ANY OFFERING, SUBSCRIPTION, PURCHASE OR SALE OF SECURITIES ISSUED 
BY THE COMPANY IN CERTAIN JURISDICTIONS IS RESTRICTED BY LAW.  POTENTIAL INVESTORS 
ARE REQUIRED BY THE COMPANY TO INFORM THEMSELVES ABOUT AND TO COMPLY WITH ALL 
APPLICABLE LAWS AND REGULATIONS IN FORCE IN ANY JURISDICTION IN WHICH IT INVESTS AND 
MUST OBTAIN ANY CONSENT, APPROVAL OR PERMISSION REQUIRED UNDER THE LAWS AND 
REGULATIONS IN FORCE IN SUCH JURISDICTION.  THE COMPANY SHALL NOT HAVE ANY 
RESPONSIBILITY OR LIABILITY FOR THESE OBLIGATIONS. THIS PRESENTATION DOES NOT 
CONSTITUTE AN OFFER TO SELL OR A SOLICITATION OF AN OFFER TO BUY ANY SECURITIES IN 
ANY JURISDICTION TO ANY PERSON TO WHOM IT IS UNLAWFUL TO MAKE SUCH AN OFFER OR 
SOLICITATION IN SUCH JURISDICTION.
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OUR POSITION

• Health and vitality through derivatives of nature

• Global leader – positioned for further growth

• Unique omega-3 product
and technology
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OMACOR®/LOVAZA™:

• First and only EU and FDA 
approved omega-3 derived 
prescription drug 

• Unique qualities
� Pure, natural and efficacious

� Benign side effects

• Lifesaving effect

DEAR TO THE HEART
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• Blockbuster product 

� 1.4 BUSD in end-user sales

� 1 200 000 000 capsules consumed 
annually 

• 1 400 000 heart patients on 
prescription

• Commercialised in 57 countries

• Approved medical indications:

� Hypertriglyceridemia

� Mixed dyslipidemia (label inclusion)

� Post myocardial infarction

� Heart failure (applied for
label inclusion)

A GLOBAL SUCCESS

1 capsule of 1 000 mg consists of:

• Eicosapentaen (EPA) etylester 463 mg

• Docosahexaen (DHA) etylester 375 mg

• a-tocoferol 4 mg
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• GSK inventory reduction and higher revenue/shipment ratio 

• Reduced material costs following successful yield improvement program

• Lower operational expenses due to cost reductions program and lower legal costs

• Strong results and high cash conversion

HIGHLIGHTS 2011
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CONTINUED STRENGTHENING OF FINANCIAL POSITION:

353 MNOK DEBT REDUCTION Y-O-Y

NET DEBT
NOK million
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TECHNOLOGY
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COMPLEX MANUFACTURING PROCESS
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EXTEND MANUFACTURING ADVANTAGES
• Production optimisation demands 

scientific methods for trial and error 

• Surplus capacity enables and fosters 
creativity and new ideas for 
optimisation of production method 
and process

• PRONOVA BIOPHARMA PLANS 
TO INCREASE YIELD BY 50% IN 
THREE YEARS (COMPARED TO 
2009 LEVEL)

• Implications:

� Cost of material less sensitive to 
changes in price of raw material

� Decreased employee benefit and 
other operating expenses per unit 

� Less risk of stock rupture and enables 
reduced working capital 

� Reduced need for future significant 
capital expenditures
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MARKET
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A BLOCKBUSTER PRODUCT

Source: IMS
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END USER SALES
Tonnes
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END USER SALES IN 8 MAJOR MARKETS:

CONTINUED GROWTH OF 7 % YTD 

Source: IMS
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MARKET SHARE IN NON-STATIN DYSLIPIDEMIC MARKET
Percent of capsules sold
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Source: IMS
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INTELLECTUAL 
PROPERTY
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LITIGATION UPDATE
• No generic entry in Europe 27 months post patent expiry

• Patents challenged in the US

� Ruling in the US litigation against Teva and Par expected in Q4 2011 – Q2 2012 

� Pronova BioPharma has chosen, at this time, not to assert patents against Endo and Sandoz 
and await the ruling in the US litigation

� No tentative FDA approval 36 months post assumed date of submission by generics
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GROWTH INITIATIVES
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THE GROWTH STRATEGY CONTINUES

GROWTH INITIATIVES:

1) MARKET EXPANSION 

2) PRODUCT DEVELOPMENT

3) CONSUMER HEALTHCARE
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NEW GEOGRAPHICAL MARKETS

ATTRACTIVE PARTNER NETWORK

• Experienced and highly motivated partner network to market and distribute Omacor

� Proven Omacor track record in emerging markets (Abbott, Ferrer)

� Necessary capabilities and reach; local market experts

� Japan’s No. 1 company, Takeda, to commercialize TAK-085
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NEW GEOGRAPHICAL MARKETS

GLOBAL FOOTPRINT – 57 MARKETS
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NEW GEOGRAPHICAL MARKETS

PROGRESS IN 2011
• On track for launch in Japan in 2013

� World’s second largest pharmaceutical market

� Successful Phase III trial in Japan

� NDA submitted in Japan

� Approval/launch scheduled for 2012/2013

� 8 years market exclusivity

• Geographical expansion into emerging markets continues

� Regulatory approval in Brazil, Argentina and Macedonia in 2011

� Launch in Venezuela in 2011

� Expected regulatory approvals in 2011/2012 in India, Hong Kong, South Africa, Malaysia etc
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IS THERE A 
NEED FOR NEW 
DRUGS 
IN THE TREATMENT 
OF MIXED 
DYSLIPIDEMIA?
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RESEARCH AND DEVELOPMENT

DYSLIPIDEMIA POPULATION

Source: Datamonitor, 2007

Seven major pharmaceutical markets:
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RESEARCH AND DEVELOPMENT

PRC-4016 IN PHASE I CLINICAL TRIAL
• New chemical entity, improving efficacy of omega-3 fatty acids 

• Broader therapeutic window, targeting combined dyslipidemia

• Full patent protection

• Derivative of omega-3 fatty acids 

• First-human-in in September 2011

• Phase I results expected in Q1 2012

CLINICAL TARGET PROFILE

• Similar or better efficacy compared to existing approved drugs

• Lowering of LDL cholesterol, non-HDL cholesterol and triglycerides

• Improvement of HDL cholesterol

• Broader therapeutic window compared to existing drugs

• Improved safety profile compared to lipid- lowering non fatty acid 
based products
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Dietary 
Supplements
60%Animal Feed 24%

Food & Beverage 11%

Infant Nutrition 4% Pharma 2%

US EPA/DHA DIETARY SUPPLEMENT SALES 
USD million
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Growth drivers

• Increasing usage

• Demography and lifestyle

• Greater awareness of benefits

• Increased promotional activity

Pronova’s focus

• Improve health and vitality through 
clinically proven consumer health 
omega-3 solutions

• Pronova to target the large and 
high-growth dietary 
supplement market

• Scope to leverage industry 
leading position in pharma

Source: GOED, Nutrition Business Journal

2009 Total: 
86,000 tonnes

CAGR: 32%

CONSUMER HEALTHCARE

RAPID GROWTH OF OMEGA-3 SUPPLEMENTS
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REVENUE MARKET SHARE

Other

High 
concentrates

MARKET VOLUME FORECAST TO SIGNIFICANTLEY EXPAND
Metric tonnes

2012 2016

7-8,000 MT 
(>60% 

Concentration)

12-15,000 MT 
(>60% 

Concentration)

Source: Frost & Sullivan

CONSUMER HEALTHCARE

RIGHT TIME TO ENTER

>15% p.a.

EPA and DHA OMEGA-3 INGREDIENTS MARKET
Revenue Market Share by Product Type/Source, 2009

VOLUME MARKET SHARE
High 
concentrates

Other
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CONSUMER HEALTHCARE

UNDERPENETRATED MARKET

Source: NMI report

CONSUMERS REPORTING USAGE OF OMEGA-3 SUPPLEMENTS
Percent
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CONSUMER HEALTHCARE

SIGNIFICANT GROWTH POTENTIAL

OMEGA-3 CONSUMPTION AND MARKET SIZE
Consumption per capita in USD, market size in USD million (bubbles)
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• Manufacturing, technology, sourcing capabilities 
and support functions already in place

• Focused producer of high grade 
omega-3

PRONOVA EXISTING EXPERTISE IMPACT ON CONSUMER HEALTH

• Vision for product differentiation and developing 
an appropriate “go to market” strategy

• Created the Rx market in omega-3

• Sufficient existing manufacturing capacity to 
address consumer health roll-out and provide 
economies of scale

• Over 500 MUSD invested in 
manufacturing capacity

• Know-how to develop intellectual property and 
“design” products with health claims• Clinical programmes and R&D for Rx

• Ability to identify the right partners best suited 
to  commercialize products

• Experience in dealing with 
sophisticated partners

CONSUMER HEALTHCARE

LEVERAGE EXISTING PLATFORM



30

• Omega-3 supplements represent an attractive market opportunity

• Pronova is well placed to re-enter this market with minimal investments (10 MUSD)

• Commercialisation strategy based on a partner-driven approach

� We will focus on our core manufacturing and design expertise

• Differentiated supplier in the market through product design which involves clinical trials 
and building IP

� Producer of choice for “high-end” supplement markets

� Achieve favourable pricing and margin dynamics

CONSUMER HEALTHCARE

A VERY EXCITING OPPORTUNITY FOR PRONOVA
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• Increasing diversification and creating new sources  of growth

� Pipeline progress - Phase I clinical trial in combined dyslipidemia underway

� Geographical market expansion continues

� New Drug Application for TAK-085 submitted

� Strategic move into consumer healthcare

• Maintain guidance for 2011

� Shipments below underlying demand

� Revenue shipment ratio of 1.10-1.20

• Expect revenue and profitability EBITDA growth in 2 012

� 2012 shipments aligned with underlying end-user demand

� Average sales price in 2012 in line with 2011 levels

� Risk of  generic entry remains  - diversification strategy is moving ahead

OUTLOOK
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www.pronova.com

QUESTIONS?


