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ImpactRx Brief BackgroundImpactRx Brief Background

Prescribing TrendsPrescribing Trends
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All Meetings & Events
Evenings and Weekends

All Patient Visits
Two or More Days Each Week

Treo™

All Rep Visits
At Front Desk

All Sales Reps
Every Rep, Every Day

Wireless 
Transmission

Robust Sample of High PrescribersRobust Sample of High Prescribers
1900 PCP1900 PCP’’s and 150 Cardiologistss and 150 Cardiologists
>1 >1 millionmillion product details and . . .product details and . . .
~4 ~4 millionmillion written prescriptions captured written prescriptions captured 
annuallyannually
Network Operations group ensures 
quality and compliance

Proprietary Longitudinal Physician Networks Provide Proprietary Longitudinal Physician Networks Provide 
Real Time Market IntelligenceReal Time Market Intelligence
HighHigh--Volume Prescribing Physicians that Drive Market TrendsVolume Prescribing Physicians that Drive Market Trends
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ImpactRxImpactRx’’s NWRx Share Metric in the s NWRx Share Metric in the DynamicDynamic Part of the MarketPart of the Market
ImpactRx and IMS provide different informationImpactRx and IMS provide different information

Dispensed NRx
Share

Pharmacy

Renewing
& New Patients
Undifferentiated

Refilling 
Patients

Dispensed TRx
Share

IMS
(projection of the Rx’er universe)

Differences 
due to 
Patient 

Behavior and 
Managed 

Care 
Influence

NWRx 
Share

Office

Dynamic Part of the Market
New Treatment Decisions 

providing the 
Earliest and Clearest Indication 

of Change in Physician Behavior

“Add On” Patients

Switched Patients

Naive

ImpactRx
(sample of targeted Rx’ers)
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AgendaAgenda

ImpactRx Brief BackgroundImpactRx Brief Background

Prescribing TrendsPrescribing Trends

Promotion TrendsPromotion Trends

SummarySummary
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Hyperlipidemia Patient Visits - 23,676 

Newly Diagnosed Patients

8.2% 1,936

Previously Diagnosed Patients

91.8% 21,740

No Change in Treatment:

83.9% 32,484

Changes in Treatment:

8.2% 3,175

Drug Treatment:

3.9% 1,521

Non-Drug Treatment:

4.0% 1,541

Total Hyperlipidemia Treatments - 38,721

Titration of Current Medication:
2.8% 1,067

Added Additional Medication:
1.4% 535

Switched To New Medication:
2.6% 1,005

From Non-Drug Treatment:
1.5% 568
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Product ID: 182 (432056) - 63-MO
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Product ID: 74 (416204) - 63-MO
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Product ID: 74 (429201) - 63-MO
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Product ID: 74 (416204) - 63-MO

LovazaLovaza’’ss share of new patient starts in the physicianshare of new patient starts in the physician’’s s 
office (office (NWRxNWRx) outpaces its dispensed ) outpaces its dispensed NRxNRx share.share.



����������	
�	���

�
��
���	
������
�	�����
����
������ ���������	������������

�

�
������
���
 ���

AgendaAgenda

ImpactRx Brief BackgroundImpactRx Brief Background

Prescribing TrendsPrescribing Trends

Promotion TrendsPromotion Trends

SummarySummary



'����
��$��+����	
�����	

����	�
����������	
"���
������
$�%��������
&�
'
���
��)
%��
���*

������*��
�)���

��+,,-������*��
�)���

��+,,-������*��
�)���

��+,,-������*��
�)���

��+,,-
�.+/,,+�.+/,,+�.+/,,+�.+/,,+

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

9/06
n=1,480

12/06
919

3/07
995

6/07
1,922

9/07
2,091

12/07
1,333

3/08
1,953

 S
ha

re
 o

f P
hy

si
ci

an
-R

ep
or

te
d 

D
et

ai
ls

 
TriCor Lovaza Niaspan Antara Triglide All Other

TriCor 37%

Lovaza 31%

Niaspan 20%

Antara 10%

Triglide 1%

All Other 0%
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Product ID: 69 (416179) - 63-MO

Abbott completes 
acquisition of Kos

GSK completes 
acquisition of 

Reliant



Brand
Detail 
Rank

Total 
Details

Unique 
Physicians 

Encountered

Avg Det. 
p/Physician

1 Way 2 Way 1st 2nd 3rd 4th

Nasonex 21 749 510 1.5 55.8% 44.2% 63.0% 30.6% 6.1% 0.3%
Tricor 22 741 495 1.5 48.6% 51.4% 70.6% 23.6% 5.4% 0.4%
Xyzal 23 728 486 1.5 49.7% 50.3% 94.5% 5.2% 0.3% 0.0%
Levaquin 24 678 436 1.6 46.9% 53.1% 81.4% 17.8% 0.7% 0.0%
Singulair Allergic Rhinitis 25 660 464 1.4 51.4% 48.6% 88.9% 9.2% 1.7% 0.2%
Viagra 26 643 445 1.4 52.6% 47.4% 73.6% 21.8% 3.9% 0.8%
Benicar 27 641 438 1.5 54.1% 45.9% 67.4% 28.4% 4.1% 0.2%
Advair Asthma 28 637 439 1.5 48.7% 51.3% 78.2% 19.3% 2.5% 0.0%
Ambien CR 29 634 434 1.5 48.3% 51.7% 78.5% 19.4% 2.1% 0.0%
Lovaza 30 615 454 1.4 47.2% 52.8% 79.7% 18.4% 1.8% 0.2%
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Product ID: 20 (432061) - 63-MO

Brand
Detail 
Rank

Total 
Details

Unique 
Physicians 

Encountered

Avg Det. 
p/Physician

1 Way 2 Way 1st 2nd 3rd 4th

Lovaza 47 485 372 1.3 43.9% 56.1% 87.2% 10.7% 1.9% 0.2%
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Lovaza TriCor Niaspan Antara Triglide All Other

Lovaza 36%

TriCor 28%

Niaspan 26%

Antara 7%

Triglide 3%
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Abbott completes 
acquisition of Kos

GSK completes 
acquisition of 

Reliant
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AgendaAgenda

ImpactRx Brief BackgroundImpactRx Brief Background

Prescribing TrendsPrescribing Trends

Promotion TrendsPromotion Trends

SummarySummary
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Key TakeawaysKey Takeaways

LovazaLovaza captured 26% of Rxcaptured 26% of Rx’’s written for new TGs written for new TG--lowering patients lowering patients 
((NWRxNWRx) in the Primary Care office in April; up from 21% in January.) in the Primary Care office in April; up from 21% in January.

The share gap between The share gap between LovazaLovaza and the market leader, and the market leader, TricorTricor, has , has 
been cut in half since this time last year. been cut in half since this time last year. 

LovazaLovaza is now the mostis now the most--often used addoften used add--on agent by Primary Care on agent by Primary Care 
physicians.physicians.

Among Cardiologists, Among Cardiologists, LovazaLovaza, , TricorTricor and and NiaspanNiaspan are competing for are competing for 
NWRxNWRx share leadership.share leadership.

LovazaLovaza’’ss share of new patients starts in the physicianshare of new patients starts in the physician’’s office s office 
((NWRxNWRx) ) –– both PCP and Cardiologist both PCP and Cardiologist –– outpaces its dispensed outpaces its dispensed NRxNRx
share in the pharmacy.share in the pharmacy.
–– GSKGSK’’ss broader managed care presence could lead to an improvement in  broader managed care presence could lead to an improvement in  

LovazaLovaza’’ss formulary situation. formulary situation. 

LovazaLovaza is now battling is now battling TricorTricor and and NiaspanNiaspan for the leading share of for the leading share of 
details to both PCPdetails to both PCP’’s and Cardiologists s and Cardiologists –– likely a result of likely a result of GSKGSK’’ss
promotional presence in the market.promotional presence in the market.


