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Proprietary Longitudinal Physician Networks Provide

Real Time Market Intelligence
High-Volume Prescribing Physicians that Drive Market Trends
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ImpactRx’s NWRx Share Metric in the Dynamic Part of the Market
ImpactRx and IMS provide different information

ImpactRx o Ims
(sample of targeted Rx’ers) (projection of the Rx’er universe)
Refilling
Patients

Dynamic Part of the Market :

New Treatment Decisions :
providing the

Earliest and Clearest Indication :

of Change in Physician Behavior :

: Renewing
Differences & New Patients
due to Undifferentiated
.................... Patient
: Behavior and
e Managed
“Add On” Patients Care
Switched Patients Inﬂu_ence
NWRXx :  Dispensed NRx Dispensed TRx
Share Share Share
Office Pharmacy

.

.

H

: L]
Confidential and f
Proprietary Information. ] g('
Copyright © 2008, ImpactRx®, Inc. } 7 71 7
All rights reserved.




Agenda

= ImpactRx Brief Background
—» Prescribing Trends
= Promotion Trends

= Summary

Confidential and
Proprietary Information.
Copyright © 2008, ImpactRx®, Inc.




The Dynamic Part of the Market
9% of cholesterol treatment decisions made by PCP’s in April involved a brand choice

Network:
Segment:

Primary Care
Total Network

Time: Month Ended April 2008

Client:
Market:

ImpactRx
Hyperlipidemia

Hyperlipidemia Patient Visit

8.2%

Newly Diagnosed Patients

1,936

Previously Diagnosed Patients

91.8%

21,740

Total Hyperlipidemia Treatmen

- 38,721

Non-Drug Treatment:

Drug Treatment: No Change in Treatment: Changes in Treatment:

2.8%

4.0% 1,541 3.9% 1,521 83.9% 32,484 8.2% 3,175
9.4%
_— 1 ~—1
From Non-Drug Treatment: Switched To New Medication: Added Additional Medication: Titration of Current Medication:
1.5% 568 2.6% 1,005 1.4% 535

1,067

Report Definition:

A breakdown of patient visits and treatments for a specific diagnosis among newly and previously diagnosed patients, including drug and non-drug treatments.

mpact

Promotion Research Organization

Product ID: 182 (432056) - 63-MO
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ImpactRx® data is collected daily from our Network of PCP high-prescribers. The sample frame is based on the 30% of PCPs
who write 60% of all Rx's. Each Network physician supplies detailed, non-identifying information for the following areas: 1) a

census of all representative promotion, 2) a census of all physician-attended meetings/events and 3) 40% of all patients seen

each week.
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Share of New Written Prescription Starts (NWRX) Promo[fﬁ/(

Network: Primary Care Time: Month Ended April 2008 Client: ImpactRx
Segment: Total Network Market: TG Lowering Agents

45% -
40% -
35% -
30% -
25% -

20% -

Share of NWRx

15% -

10% -

5% -

OO/O T T T T T T T T T T T T T T T T T 1
9/06  10/06 11/06 12/06  1/07 2/07 3/07  4/07 5/07 6/07 7/07 8/07 9/07 10/07 11/07 12/07  1/08 2/08 3/08 4/08
n=536 551 547 434 480 479 502 511 576 498 519 652 573 714 625 491 580 565 592 582

—aA— TriCor ==@=| ovaza Niaspan —e— Antara —e— Triglide —e— All Other

Report Definition: (n = NWRxs for mkt)
The share of New Written Prescription Starts (NWRXx), including prescriptions for newly diagnosed patients and previously diagnosed patients with a change in medication
only.

Product ID: 74 (416204) - 63-MO

i Confidential and ImpactRx® data is collected daily from our Network of PCP high-prescribers. The sample frame is based on the 30% of PCPs
]} 7 7p3C[ Proprietary Information. who write 60% of all Rx's. Each Network physician supplies detailed, non-identifying information for the following areas: 1) a
Copyright © 2008, ImpactRx®, Inc. census of all representative promotion, 2) a census of all physician-attended meetings/events and 3) 40% of all patients seen Page: 6
All rights reserved. each week.
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Share of NWRx - Add-On Drug Therapy

Network: Primary Care
Segment: Total Network
40% -
35% -

W

Q

o~
I

25%

20%

Shr of NWRXx - Add-On Drug Therapy

PromoLink

ImpactRx
TG Lowering Agents

Client:
Market:

Time: Month Ended April 2008

15% ~
10% -
5% 4
s = SN g
00/0 T T T T T T T T T T T T T T T T 1
9/06 10/06 11/06 12/06 1/07 2/07 3/07 4/07 5/07 6/07 7/07 8/07 9/07 10/07 11/07 12/07 1/08 2/08 3/08 4/08
n=158 178 176 166 170 168 173 173 187 168 180 244 195 249 244 194 197 217 208 225

—@— | ovaza —a— TriCor

Niaspan —e— Antara —e— Triglide —e— All Other

Report Definition: (n = NWRxs for previously diagnosed patients receiving additional drug therapy)
Products’ share of New Written Prescription (NWRx) for patients who were previously diagnosed that received additional drug therapy within their treatment regimen.

Product ID: 979 (429602) - 63-MO

i Confidential and
]/ 7 7p3C[ Proprietary Information.
All rights reserved.
Promotion Research Organization

Copyright © 2008, ImpactRx®, Inc.

ImpactRx® data is collected daily from our Network of PCP high-prescribers. The sample frame is based on the 30% of PCPs
who write 60% of all Rx's. Each Network physician supplies detailed, non-identifying information for the following areas: 1) a
census of all representative promotion, 2) a census of all physician-attended meetings/events and 3) 40% of all patients seen
each week.
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Share of New Written Prescription Starts (NWRX) Promo[fﬁ/(

Network:( Cardiologist Time: Rolling 2 Months Ended April Client: ImpactRx
Ota Work

Segment: 2008 Market: TG Lowering Agents

40% -

35% -
30%

25%

20%

Share of NWRx

15% -

10% -

5% -

0% ‘ ‘
9/06 10/06 11/06 12/06 1/07 2/07  3/07 4/07 5/07 6/07 7/07 807 9/07 10/07 11/07 12/07 1/08 2/08 3/08  4/08
n=154 167 177 139 143 136 128 148 160 195 197 182 187 188 212 197 183 202 191 183

—a&— TriCor ==@==| ovaza Niaspan —e— Antara —e— Triglide —e— All Other

Report Definition: (n = NWRxs for mkt)
The share of New Written Prescription Starts (NWRXx), including prescriptions for newly diagnosed patients and previously diagnosed patients with a change in medication
only.

Product ID: 74 (429201) - 63-MO

i Confidential and ImpactRx® data is collected daily from our Cardiologist Network. Each Network Cardiologist supplies detailed, non-identifying
]/ 7 7p3C[ Proprietary Information. information for a census of all representative promotion and a census of all physician-attended meetings and events.
Copyright © 2008, ImpactRx®, Inc. Additionally, cardiologists provide non-identifying information on a census of all patients seen two days per week. Page: 8
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Lovaza’s share of new patient starts in the physician’s
office (NWRX) outpaces its dispensed NRx share.

Lovaza Market Shares - TG Lowering Agents

35%
30% 4
—— .
25% -
[ §
o 20% - — S
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&
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_—.---- ---‘-___._ °
. -_.-- ---‘__--'---
10% | ‘.----.--- === ng "
5% -
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4/07 5/07 6/07 7/07 8/07 9/07 10/07 11/07 12/07 1/08 2/08 3/08 4/08
———@—— | ovaza PCP NWRx Share Lovaza Card NWRx Share = @ = WK NRx Dispensed Share

Report Definition: (n = NWRxs for mkt)
The share of New Written Prescription Starts (NWRXx), including prescriptions for newly diagnosed patients and previously diagnosed patients with a change in medication
only.

Product ID: 74 (416204) - 63-MO

i Confidential and ImpactRx® data is collected daily from our Network of PCP high-prescribers. The sample frame is based on the 30% of PCPs
]} 7 7p3(‘f Proprietary Information. who write 60% of all Rx's. Each Network physician supplies detailed, non-identifying information for the following areas: 1) a
Copyright © 2008, ImpactRx®, Inc. census of all representative promotion, 2) a census of all physician-attended meetings/events and 3) 40% of all patients seen Page: 9
All rights reserved. each week.
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Share of Attention - Details - Market PromoL/]ﬁ/(

Network: Primary Care Time: Month Ended April 2008 Client: ImpactRx
Segment: Total Network Market: TG Lowering Agents
_ _ Abbott completes GSK completes
Month E"d'g%g‘gr" 2008 acquisition of Kos acquisition of
n= ’ 45%, - Reliant
40% -+
O Niaspan 20%
o 35% -
o]
3
O, -
3 30% Ay /
B Lovaza 31% W Antara 10% 2
o 25% |
c
©
m Triglide 1% 2 20%
>
@ All Other 0% T
B 15% -
o
5]
c
9D 10% -
W TriCor 37% 5% -
0%
9/06 12/06 3/07 6/07 9/07 12/07 3/08
n=1,480 919 995 1,922 2,091 1,333 1,953
—4A— TriCor ==@== [ ovaza Niaspan —e— Antara —e— Triglide —e— All Other
Report Definition: (n = details for mkt)
The product's share of all details in the market.
Product ID: 69 (416179) - 63-MO
i Confidential and ImpactRx® data is collected daily from our Network of PCP high-prescribers. The sample frame is based on the 30% of PCPs
]} 7 7p3C[ Proprietary Information. who write 60% of all Rx's. Each Network physician supplies detailed, non-identifying information for the following areas: 1) a
Copyright © 2008, ImpactRx®, Inc. census of all representative promotion, 2) a census of all physician-attended meetings/events and 3) 40% of all patients seen Page: 11

All rights reserved. each week.
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Top Products Detailed SalesFxPerformance

Network: Primary Care Time: Month Ended April 2008 Client: ImpactRx
Segment: Total Network

Phys Interaction Prod Enc % Tot

Unique

Detail  Total e Avg Det.
Rank  Details FUPEISES p/Physician
Encountered
Nasonex 21 749 510 1.5 55.8% 44.2% 63.0% 30.6% 6.1% 0.3%
Tricor 22 741 495 1.5 48.6% 51.4% 70.6% 23.6% 54% 0.4%
Xyzal 23 728 486 1.5 49.7%  50.3% 945% 52% 0.3% 0.0%
Levaquin 24 678 436 1.6 46.9% 53.1% 81.4% 17.8% 0.7% 0.0%
Singulair Allergic Rhinitis 25 660 464 1.4 51.4% 48.6% 88.9% 92% 1.7% 0.2%
Viagra 26 643 445 1.4 52.6%  47.4% 73.6% 21.8% 3.9% 0.8%
Benicar 27 641 438 1.5 541% 459% 67.4% 284% 4.1% 0.2%
Advair Asthma 28 637 439 1.5 48.7% 51.3% 78.2% 19.3% 25% 0.0%
Ambien CR 29 634 434 1.5 48.3% _ 51.7% 5% 19.4% 2.1% _ 0.0%
Lovaza 30 615 454 1.4 47.2%  52.8% { 79.7%} 18.4% 1.8% 0.2%
) —

Month Ended March 2008

Unique
Physicians

Enn~niintarand

Phys Interaction Prod Enc % Tot

Detail  Total Avg Det.

p/Physician 1 ey

Rank Details

43.9%  56.1% 87.2% 10.7% 1.9%

Arranged - by total number of details for the current

time period
Based on - all details for each brand by all sales forces
Rank is based on all products in the industry promoting product
Product ID: 20 (432061) - 63-MO
i Confidential and ImpactRx® data is collected daily from our Network of PCP high-prescribers. The sample frame is based on the 30% of PCPs
]/ 7 7p3C[ Proprietary Information. who write 60% of all Rx's. Each Network physician supplies detailed, non-identifying information for the following areas: 1) a
Copyright © 2008, ImpactRx®, Inc. census of all representative promotion, 2) a census of all physician-attended meetings/events and 3) 40% of all patients seen Page: 12
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Share of Attention - Details - Market Promolink
Net k:( Cardiologist Ti = Rolli 2 Months Ended April Client: ImpactR
S:g‘rll\:::lt: me zgolsng onths =nde pr M;rket: TG Lowe:'(ing Agents

_ _ _ Abbott completes GSK completes
Rolling 2 Months Ending April 2008 acquisition of Kos acquisition of

n=267 40% - Reliant

O, -
@ Niaspan 26% 35%

30% -

0, -
m TriCor 28% 25%

B Antara 7%
20% -
| Triglide 3%
15% -

Share of Physician-Reported Details

10% -

B Lovaza 36% 5% 4

0% -
9/06 11/06 1/07 3/07 5/07 7/07 9/07 11/07 1/08 3/08
n=217 210 171 139 197 257 314 327 296 333

=—@=—| Ovaza —aA— TriCor Niaspan —e— Antara —e— Triglide —e— All Other
Report Definition: (n = details for mkt)
The product's share of all details in the market.
Product ID: 69 (429177) - 63-MO
i Confidential and ImpactRx® data is collected daily from our Cardiologist Network. Each Network Cardiologist supplies detailed, non-identifying
]} 7 7p3C[ Proprietary Information. information for a census of all representative promotion and a census of all physician-attended meetings and events.
Copyright © 2008, ImpactRx®, Inc. Additionally, cardiologists provide non-identifying information on a census of all patients seen two days per week. Page: 13
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Lovaza captured 26% of Rx’s written for new TG-lowering patients
(NWRXx) in the Primary Care office in April; up from 21% in January.

The share gap between Lovaza and the market leader, Tricor, has
been cut in half since this time last year.

Lovaza is now the most-often used add-on agent by Primary Care
physicians.

Among Cardiologists, Lovaza, Tricor and Niaspan are competing for
NWRXx share leadership.

Lovaza’s share of new patients starts in the physician’s office
(NWRXx) — both PCP and Cardiologist — outpaces its dispensed NRx
share in the pharmacy.

— GSK'’s broader managed care presence could lead to an improvement in
Lovaza'’s formulary situation.

Lovaza is now battling Tricor and Niaspan for the leading share of
details to both PCP’s and Cardiologists — likely a result of GSK’s
promotional presence in the market.




