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Blockbuster potential re-confirmed

Estimated run-rate at 30 June
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End-user sales H1:

Substantial volume growth in all markets

End-user sales by major markets at 30 June*

Velume sold in tonnes YTD 2008 =» YTD 200¢
A
+46%
330 3021
275
220 207.0
165 A
+14%
110 891 101.4
A A A N A A
55 +46% +43% +81% +30% +20% +17%
19.6 18.8
13.4 131 9.4 17.0 114 148 123 148 7.3 8.6
0 E A | [ | [ | m . -
USA Italy Greece Spain Korea France UK Germany

*Source: IMS Health
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Patients treated with Omacor/Lovaza
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Cardiovascular market
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Seven major markets:

Breakdown of dyslipidemic population

QOverall dyslipidemia population (267 million)

Patients diagnosed (103 million)

High Mixed High Other
Triglycerides dyslipidemia Cholestrerol 4.6 million
22.6 million 29.7 million 45.3 million

9
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Market update - key markets
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ltaly:
Unique success story

Early presence
- Launched in 1994

Strong support from key opinion leaders
- Large clinical trial conducted by the GISSI group

Strong local partners
- Societa Prodotti Antibiotici S.p.A. (SPA) e

- sigma tau s
- Pfizer SBﬂmr
Major growth-driver for our partners asterl ?"mmssi polinsalf

- High combined number of sales reps
- Continued support in local clinical initiatives

Three brands on the market
- Eskim

- Esapent

- Seacor

Focus on HTG and post-Mi
Combination use with statins

UTTrCcceT
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ltaly:
In-market sales (IMS)
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ltaly:
Market share development at 30 June

Market share Italy

7.6 %

Market share of 7.4% e
- up from 6.5% (MAT 08, MAT 09)

6.8 %

7.4 %

6.6 % 6.5 %

16% increase in sales of oo
capsules (MAT 08, MAT 09)

58% -

MAT June/08 MAT june/09

Sales of capsules

200 000 197 181
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175 000
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160 000
155 000

MAT June/08 MAT june/09

Source: IMS Health (2009)
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UK:
Untapped potential

Marketed by Solvay
One brand

- Omacor
Focus on post-Ml

Moderate sales and marketing
support

NICE guidelines recommend
prescription oamge-3 product
to Post-MI patients

Stronger efforts on HTG ®
OMACOR DY

84% EPA/DHA

J
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UK:
In-market sales (IMS)
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UK:
Market share development at 30 June

Market share

Market share of 1.2%

1.20% 1.18 %

1.00 %

- up from 1.04% (MAT 08, MAT 09)
Increase in sales of capsules: o
up 23% (MAT 08, MAT 09) II

0.95%

MAT June/08 MAT june/09
Sales CU

35 000

30 000 28929

25 000 23516

20 000

15 000

10 000

5 000
MAT June/08 MAT june/09
Source: IMS Health (2009)
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Greece:

Successful co-marketing

Marketed by Solvay and Grupo Ferrer

Successful co-marketing
- Omacor
- Zodin

l
"

Focus on both HTG and post-Ml

’\..
A\

Good reimbursement conditions

The key to your patients’ long life
is in your hands

Product well perceived in the Greek market

OMACORDY
omeqa-3-acld ethyl asters 90

Adding OMACOR is adding lives

Capital Markets Day, 9 September, 2009 15 pRO[JO\/A

BSIOPHARMA



Greece:
In-market sales (IMS)

Source: IMS Health, MIDAS (2009)
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Greece:

Market share development at 30 June

Market share of 8.2%
- up from 6.25% (MAT 08, MAT 09)

51% increase in sales of
capsules (MAT 08, MAT
09)

Source: IMS Health (2009)
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Germany:

In-market sales (IMS)
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Germany:

Market share development at 30 June

Market share of 0.64%, up from
0.53% (MAT 08, MAT 09)

Market share

0.7 %

0.64 %
06% 0.53 %
0 - - 0.5%
21% increase in sales of
. 0
capsules (MAT 08, MAT 09)
0.2 %
0.1 %
0.0% T ]
MAT June/08 MAT june/09
Sales CU
18 000 16 972
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13 993
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France:

In-market sales (IMS)
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France:

Market share development at 30 June

Market share (MS): 1.1%, up
from 0.81% (MAT 08, MAT 09)

Increase in sales of capsules
of 33% (MAT 08, MAT 09)
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Spain:
In-market sales (IMS)
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Spain:

Market share development at 30 June

Market share (MS): 1.3%, up
from 0.9% (MAT 08, MAT 09)

Increase in sales of capsules:
up 46% (MAT 08, MAT 09)
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USA:
Powerful partnership with GSK

Continued strong enthusiasm and support
- One of the growth driver products for GSK in the US

Large field force

Restructuring has led to an improved product
focus benefitting Lovaza

Trilipix launch creates new market dynamics

Solkee- GSK (2009 Copvriaht-—GSK
ORAZOIY - COpPYHER LA

UTTCCT \>4 3 P AR LELTIRS4=4
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Prescription growth in the US market:

Growth supported by continued upward trend

= NRX TRX
100000 Total prescriptions
90 000 (TRX)
80 000 - Q2 volume growth of 38%
20,000 (year-on-year)
60 000 o
New prescriptions
50 000 (N RX)
40000 - Q2 volume growth of 37%
30 000 (year-on-year)
20 000
10 000
0 [ T T T T T T T
September- April-06 October-06 May-07 December- June-08 January-09 July-09
05 07
Source: IMS Health (2009)
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US market:
Lovaza market share TRx at 30 June 2009

50 o — Tricor — Niaspan Gemfibrozil — Lovaza Gemfibrozil Antara — Trilipix
b -
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GSK’s marketing focus in the US

—

/

Source: GSK (2009)

/

T~
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Lovaza message:

Selection of unaided recall of messages

“Efficacy of Lovaza “Lovaza to reduce non HDL\
in treating high Cholesterol and significantly
triglycerides” elevated triglycerides. It@

safe, effective. Little in the
way of drug to drug

interactions”
“4 grams lower S
triglycerides and CV
risk”

“Lovaza for high
triglycerides, two
twice daily is the
dose. Safe natural
product”

“Safe and effective”

“Benefits in
management of lipids

“Lovaza is effective

in reducing with minimal side
triglycerides. It s effects”
pure”

Source: ImpactRX (2009)
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US market potential:
HTG and mixed dyslipidemia patient population

Total dyslipidemia:
108.3 mill

Prevalence HTG: Prevalence MD:
~26.8 mill ~31.5 mill

Treated HTG: Non-treated HTG: Treated MD: Non-treated MD:
~10.7 mill ~16.1 mill ~12.6 mill ~18.9 mill

Source: Datamonitor (QOOR)
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Korea:

Passionate partner with strong growth

Marketed by Kuhnil

- A dedicated partner
- Most important product for Kuhnil

High investments in clinical
trials, multiple trials ongoing

Competitive share of voice and
good marketing efforts

Pronova BioPharma’s fifth

largest market (in volume)
- Three years post launch
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Korea:

In-market sales (IMS)
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Korea:
Market share development

Market Share

Market share of 5.8%
- up from 4.5% (MAT 08, MAT 09) 60% 58%

5.0% 4.50 %

4.0%

3.0%

/1% increase in sales of
capsules (MAT 08, MAT 09)

0.0% -

MAT June/08 MAT june/09
Sales CU

35 000
29 542
30 000
25 000
15 000

10 000

5 000

MAT June/08 MAT june/09

Source: IMS Health (2009)
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Further market expansion




Japan:
Takeda Pharmaceutical to market Omacor®

Partnership signed in 2005

Jakeda

The largest pharmaceutical company in Japan

- Four blockbuster franchises
- Japan’s number one ethical pharmaceutical company
- Ranked among top 20 pharmaceutical companies in the world

Expressed commitment to Omacor®
- High internal enthusiasm for the product
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Japan:
Takeda Pharmaceutical to market Omacor®

Clinical development on track

- Phase Il completed
- Preparing for Phase ll| Jakeda

8 years marketing exclusivity from launch

Large, existing omega-3 derived pharmaceutical market
- Epadel sales in 2007: ~ USD 400 million
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Future growth potential:
New markets with submitted marketing approvals

Application

Country submitted

Australia Pending
China Pending Pending
Mexico ) Pendiné
Morocco Pending
Pakistan Pending
Saudi Arabia Pending
South Africa Pending
Tunisia Pending
Turkey Pending
Venezuela Pending
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Pronova markets - pending launches
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Key drivers for future growth

Expand Pronova BioPharma’s current markets
- Improve market share growth and efforts in all markets
- Develop partnerships further and explore co-marketing opportunities

Optimise life cycle management of Omacor/Lovaza
- Indications or label expansions
- Formulation of existing active pharmaceutical ingredient

Prepare for generic competition
- Preserve brand awareness
- Maximise existing partnerships

Develop and launch in new high growth markets
- Japan
- Markets with pending marketing authorisations
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Appendix




Market potential Italy

HTG & Mixed Dyslipidemia (MD)

Total
dyslipidemia:
~9.1 mill

Prevalence Prevalence
HTG: MD:
~2 mill ~2 mill

Treated HTG: Non-Trec'.Jlted Treated MD: Non-trefated
~0.8 mill e ~0.8 mill MD:
' ~1.2 mill ' ~1.2 mill

Post Ml

Total dyslipidemia:
~9.1 mill

Prevalence Post MI:
~1.4 mill

Treated Post MI: Non-Treated Post MI:
~1.35 mill ~0.07 mill
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Market potential Germany

HTG & Mixed Dyslipidemia (MD)

Total
dyslipidemia:
~50 mill
| |
Prevalence HTG: Prevalence MD:
~9.7 mill ~18.3 mill

) Non-treated )
Treated HTG: HTG: Treated MD:

~3.4 mill 6.4 mill

~6.3 mill ~11.9 mill

Non-treated MD:

Post Ml

Total dyslipidemia:
~50 mill

Prevalence Post Ml:
~1.98 mill

Non-Treated Post MI:
~0.1 mill

Treated Post MI:
~1.88 mill

Capital Markets Day, 9 September, 2009
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Market potential Japan

HTG and Mixed dyslipidemia

Total
dyslipidemia:
~28.2 mill

Prevalence HTG: Prevalence MD:
~4.9 mill ~7.1 mill

Treated HTG: Non-treated HTG: Treated MD: Non-treated MD:
~1.7 mill ~3.2 mill ~2.5 mill ~4.6 mill

Source:Datamonitor. (’)ﬁﬁ'—'\)
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Market potential UK

HTG & Mixed Dyslipidemia (MD)

Total
dyslipidemia:
~34 mill

Prevalence

Prevalence MD:
~9.5 mill

HTG:
~7.84 mill

Non-treated
Treated HTG: i Treated MD:
. HTG: .
~2.9 mill . 3.5 mill
~4.9 mill

Non-treated MD:

~6

Post Ml

Total dyslipidemia:
~34 mill

Prevalence Post MI:
~1.55 mill

Treated Post MI: Non-Treated Post MI:
~1.4 mill ~0.15 mill
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Market potential France

HTG & Mixed Dyslipidemia (MD)

Total
dyslipidemia:
~31 mill

Prevalence

Prevalence MD:
~8.3 mill

HTG:
~6 mill

Non-treated
Treated HTG: i Treated MD:
. HTG: .
~2.5 mill . 3.5 mill
~3.5 mill

Non-treated
MD:
~4.8 mill

Post Ml

Total dyslipidemia:
~31 mill

Prevalence Post MI:
~1.22 mill

Treated Post MI: Non-Treated Post MI:
~1.16 mill ~0.06 mill

Source: Datamonitor (QOOQ)
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Market potential Spain

HTG & Mixed Dyslipidemia (MD)

Total
dyslipidemia:
~5.9 mill

Prevalence

Prevalence MD:
~0.95 mill

HTG:
~1.43 mill

Non-treated
Treated HTG: i Treated MD:
. HTG: .
~0.6 mill . 0.4 mill
~0.83 mill

Non-treated MD:
~0.55

Post Ml

Total dyslipidemia:
~5.9 mill

Prevalence Post MI:
~1.08 mill

Treated Post MI: Non-Treated Post MI:
~1.03 mill ~0.05 mill

Source: Datamonitor (QOOQ)
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